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Spring 2012 

Louis Vuitton and Marc Jacobs are Hitting the Museums! 

By Brooklyn Payton, Certified Fashion Stylist 

Both luxury brands Marc Jacobs and Louis Vuitton (which Marc Jacobs has been creative director since 1997) are going to 

be exhibited in the famous Paris museum, Les Arts Décoratifs from March 9 - September 16, 2012. The exhibit is illustrating 

the tales of two different men and two completely separate periods of fashion, showing the 19th century world of founder 

Louis Vuitton and the exaggerated and eccentric global business of Marc Jacobs. 

This multimedia exhibit showcases the designers’ classic looks and inspirations in a whimsical fashion while educating on 

history and how these luxury brands were born and transformed into modern age. Fashion lovers from around the globe 

had the opportunity to partake in the festivities of this amazing event.  Once again mixing tradition with modern technol-

ogy, Vuitton streamed the opening party for the exhibition on its Web site and Facebook page. 

Want to know more about Louis Vuitton-Marc Jacobs Exhibit? Click Here 

Note: In keeping with the newsletter theme, branding, I would like to add that I find Marc Jacobs fascinating! He has created a very strong 

brand with his Marc Jacobs line. Across the Atlantic, he has helped modernize and strengthen the LV brand –completely separate from his 

personal brand. --Ed 

  

Designs by Marc Jacobs for Louis Vuitton  

Photo By Francois Goize 

 

http://www.wwd.com/fashion-news/designer-luxury/vuitton-and-jacobs-get-museum-treatment-5774860?module=today
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Your personal brand and image 
are inextricably linked. As im-
age consultants, we know that 
the way we present ourselves–
particularly what we wear 
whenever we are in public– is 
as important as the way we 
represent our businesses 
through our marketing materi-
als–from business cards to web 
site to the words used to tell 
our stories. To illustrate that 
premise, here’s something I 
experienced recently.  

Last month, I hosted an event 
for clients and potential clients 
at my home studio. I have these 
events once a quarter and I 
usually partner with another 
consultant in a related field to 

make it more fun and interest-
ing, and to take the pressure 
off me being the sole hostess 

and presenter. This one was 
titled “Top 5 Most Wearable 
Trends for Spring” and it 
was co-hosted by a friend 
who is a CAbi consultant. I 
presented a trend, discussed 
the different ways it could 
be worn, and my friend dem-
onstrated the trend via the 
Spring CAbi collection.  

The trends we presented 
were The Color Yellow, Nau-
tical Inspiration, Long and 
Flowing, Florals, and Print 
Mixing. 

The morning of the party, as 
I was making the final ar-
rangements, I had one of 
those “doh!” moments as I 
realized that I absolutely had 
to wear an outfit that would 
represent the five trends I 
would be presenting! Why 
hadn’t this occurred to me 
sooner? And unfortunately, 
as I looked through my 
closet, it dawned on me 
that, with the exception of 
one pair of shoes, I currently 
did not have everything that 
would allow me to create an 
outfit that would demon-
strate all five and still look 
pulled together. I would 
need to go shopping. On the 
day of my party! 

So I sprinted to the BART 

station (not really, I just 
walked really fast) and got 
myself to Union Square in 
San Francisco. On the way 
there, I had a chance to 
strategize. My strategy con-
sisted of: Go to H&M and Old 
Navy. 

Let me tell you, it is amazing 
what a personal shopper can 
accomplish when she’s un-
der the gun and on a budget! 
I bought an entire outfit, 
from pants to hair orna-
ments, for under $200. I 
knew I was good, but I had 
no idea just HOW good. 

 

Spot the trends as I tell you 
what I bought: A pair of wide 
leg white linen pants; a 
brightly printed top in yel-
low, orange, pink, and navy; 
a long slouchy navy cardigan; 
a white and navy striped 

Spring Trends Party Emergency: How Your Image and Your 
Brand Are Linked 
By Catherine Montalbo, Associate Member, AICI 
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scarf; a stack of silver and 
navy bangle bracelets, 
graphic printed hair orna-
ments, and a bright orange 
“statement” ring. My shoes 
were platform sandals with a 
giant flower in pink and or-
ange. I know it sounds like a 
lot, but trust me, it worked. 

How does this relate to per-
sonal branding? By walking 
the walk as well as talking the 
talk with my head to toe look, 
I set an example for my 
guests and gave them a visual 
representation of my subject 
matter, and kept my personal 
brand consistent. How would 
it have looked if I hadn’t been 
wearing the trends I was try-
ing to “sell” to these ladies? It 
surely would have created a 
disconnect in their minds, and 
I may not have had authority 
as the expert. When you have 
or are representing a busi-
ness, your image and your 
brand are inextricably linked, 
and need to be in perfect har-
mony. 

 

Catherine Montalbo is a per-
sonal image consultant who 
helps her clients achieve their 
professional and personal 
goals through appropriate 
wardrobe and appearance.  
She is located in the San Fran-
cisco Bay Area and specializes 
in color and style analysis, 
closet and wardrobe evalua-
tion, and personal shopping. 

AICI SFBA Chapter Debuts New Website 
 
  AICI SFBA is thrilled to announce the debut of our chapter 
website, www.aicisfba.org. With the launch of this site, plus our 
presence on Facebook, LinkedIn, and Twitter, AICI SFBA proudly 
steps into the social media marketing spotlight. Our goal is to 
provide a place to get information on our chapter;  keep in touch 
with other members; and stay abreast of what’s new and excit-
ing in the exciting business of image consulting. 

   Please check the web site frequently for news about events 
happening in our chapter as well as nationally and internation-
ally with AICI. We also want to encourage members to contrib-
ute content for the blog located on the site, or to share news 
and happenings in our membership community and industry. 
This is a targeted local site so if members have events they’d like 
listed; this is the place to do that! 

   If you have an article for the blog that you’d like to post, or an 
event you would like to promote, please email our VP of Market-
ing, Catherine Montalbo, at catherine@catherinemontalbo.com. 

  We look forward to staying in touch, and we welcome your 
feedback! 

 

MEDIA MENTIONS 

 

 

 

 

 

 

 

Sage Magazine’s February issue featured an interview with 
Gillian Armour “In Living Color: Go Bold with Warm or Cool 
Undertones” by Amanda Schoenberg 

http://www.aicisfba.org
mailto:catherine@catherinemontalbo.com
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Each of us forms perceptions and interpreta-
tions based on the lenses and filters of our 
unique life experiences. How you present your-
self makes a statement about who you are. 
When you are in a position of leadership and 
are more visible in the world, your choices are 
critical. Now take yourself to another level of 
leadership by mastering the following three 
C’s: 

 Clothing and style 

 Confidence 

 Charisma 

 

Clothing and Style 

The clothing you wear can help bring out your 
power, or it can undermine your success. Since 
you do not get a second chance to make a 
great first impression, you must do it right the 
first time. Deliberate, discerning style choices 
can enhance your ability to look like the leader 
you are and can give you the confidence re-
quired to earn the respect of others. As image 
consultants, you already know this, but a re-
minder is never a bad thing! A leader: 

 Dresses according to her venue and target 
audience.  

 Thinks of herself as artwork and clothing as 
the frame. 

 Uses color to command attention, gain 
credibility and enhance self-confidence.  

 Plans what she will wear in advance of any 
important meetings or dates.  

 

Confidence 
Confidence is the belief in yourself and your 
abilities. You can change your life and your out-
look by developing your confidence. Confident 
people: 

 Make good eye contact.  

 Radiate health and vitality.  

 Have a sense of humor and smile a lot. 

 Maintain good posture.  

 Take responsibility for themselves in all as-
pects of their lives, both professional and 
personal. 

 Listen to feedback and use it to evaluate 
their performance. 

 

Charisma 

It is the charisma or magnetism, charm and 
presence you emanate, that will establish you 
as a leader with true success appeal. A charis-
matic leader captivates and influences others. 
She radiates extraordinary power and inspires 
people with her appealing personality. These 
leaders with the third “C factor” are authentic 
with a remarkable ability to connect deeply 
with others. Charismatic people: 

 

 

  Success Appeal  

  Show Up as the Leader You Are 
By Karen Solomon 
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 Naturally relate to people and draw them 
in.  

 Use stories and examples to create cama-
raderie and make their message memora-
ble. 

 Address people by name to capture their 
attention and show interest in them.  

 Give heartfelt compliments that give oth-
ers a boost and help them feel good about 
themselves and you. 

 Smile. A simple smile is one of the best and 
quickest ways of making yourself instantly 
more likeable and approachable.  

Show Up as the Leader You Are 

Accelerate your success appeal starting now. 
Which of the three C’s—clothing, confidence 
and charisma—needs your attention? Take ac-
tion to show up as the leader you are! 

Karen Solomon inspires her clients to recognize, 
own and convey charisma. She integrates a 
solid foundation as an academically-trained 
educator with 25 years of experience as an im-
age consultant, Speaking Circles® facilitator 
and coach. Learn more about Karen at 
www.successappeal.com 

 

Editors:  Dana Lynch, AICI FLC 

                dana@elementsofimage.com 

 

               Susie Weiss, AICI Associate Member 

               susie@susieweisswardrobes.com 


